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Cross-border supply
Consumption abroad
Commercial presence

Presence of natural persons

Country Sector or Sub sector

Brunei

1) Restaurant

Cambodia

1) Hotels

2) Restaurants

Indonesia

1) Meal Serving Services with Full
Restaurant Services

2) Beverage Serving Services without
Entertainment

3) Travel Agent and Tour Operator
Services

4) Tour Leader Services

Lao PDR

1) Hotel Lodging Services
2) Beverage serving services without

entertainment

Myanmar

1) Food Serving Services

Philippines

1) Hotel Lodging Services

2) Meal Serving Services with Full
Restaurant Services

3) Beverage Serving Services without
Entertainment

4) Specialty Restaurant

Singapore

1) Circus amusement park and
similar attraction service
2) Travel Agent and Tour Operators,

Tourist

Thailand

1) Hotel Lodging Services

2) Meal serving services with full
restaurant services

3) Beverage Serving Services without
Entertainment

4) Camping and Caravan site

Services

Vietnam

1) Travel agencies and tour operator

services




