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TOURISM SIGNAL 2
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TOURISM SIGNAL 3
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TOURISM SIGNAL 4

BLUE ZONE DESTINATIONS
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TOURISM SIGNAL 5
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TOURISM SIGNAL 6

EVENTS TOURISM VS EVENTFUL ECONOMY
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Disposal
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® Waste sent to landfill.
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Least preferable onion
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» The Changi Airport Group. (2015). Turning food waste to water Innovative recycling initiative uses microbes to break down food waste to water. Retrieved from https://www.changiairport.com/corporate/me-
dia-centre/changijourneys/the-airport-never-sleeps/turning-food-waste-to-water.html#:~:text=In%20July%202015%2C%20Changi%20Airport,the%20food%20waste%20into%20water.
“ Prime Minister's Office of Malaysia. (2019). National Solid Waste Management Policy. Prime Minister's Office of Malaysia Official Website. Retrieved from https://www.pmo.gov.my/2019/07/national-sol-

id-waste-management-policy/

' Prime Minister's Office of Malaysia. (2018). Malaysia's roadmap towards zero single-use plastics 2018-2030. Government of Malaysia. Retrieved from https://www.pmo.gov.my/wp-content/uploads/2019/07/

Malaysia-Roadmap-Towards-Zero-Single-Use-Plastics-2018-2030-m-min.pdf

“The International Trade Administration. (2024). Malaysia Waste Management Circular Economy Blueprint Retrieved from https://www.trade.gov/market-intelligence/malaysia-waste-management-circular-econo-
my-blueprint#:~:text=Malaysia%20has%20recently%20launched%20the,to%2Dlandfill%20certification%20for%20manufacturers.

#The Journal of the Malaysia Institute of Planners. (2017). PLANNING MALAYSIA JOURNAL: Volume 15, Issue 4, 2017 https://planningmalaysia.org/index.php/pmj/issue/view/2530

*Food Aid Foundation. (2021). Food waste reduction initiatives in Malaysia’s hospitality industry. Food Aid Foundation. Retrieved from https://www.foodaidfoundation.org

*'Kecharia Food Bank. (2020). Partnerships for food waste reduction: Case study of Kuala Lumpur and Penang hotels. Kecharia Food Bank Report. Retrieved from https://www.kecharia.org
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*Vietnamplus. (2022). National strategy on environmental protection to 2030 approved. Retrieved from https://en.vietnamplus.vn/national-strategy-on-environmental-protection-to-2030-approved-post227786.
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* ASEAN Secretariat. (2015). ASEAN Tourism Strategic Plan 2016-2025. Retrieved from https://asean.ore/book/asean-tourism-strategic-plan-2016-2025-2/
* InterContinental Hotels Group. Pioneer the transformation to a minimal waste hospitality industry. Retrieved from https://www.ihgplc.com/en/responsible-business/waste
*RMIT University. (2024). Reducing food waste in hospitality requires a joint effort. Retieved from https://www.rmit.edu.vn/news/all-news/2024/jul/reducing-food-waste-in-hospitality-requires-a-joint-effort
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